
Discover 
the benefits 

of leaDership 
with wwf 

climate savers



« Changing direction is sometimes 
the difference between life and death. »
Niels Peter Wright, CEO, Elopak



What do the World’s 
leading companies 
knoW that you don’t ?

WWF Climate Savers is a global leadership platform which positions multi-
national corporations at the forefront of the low-carbon economy. Not for the 
faint-hearted, the member companies set sector-leading targets for greenhouse 
gas reduction in their own emissions and work with other companies, suppliers 
and partners to implement innovative solutions for a clean, low carbon economy. 
WWF Climate Savers companies know that cutting carbon emissions and  
spurring economic growth can go hand in hand. And they’re proving it every day 
by tackling emissions reductions in practical and profitable ways. 

The WWF Climate Savers programme acts as a sounding board, providing 
valuable guidance for companies seeking to substantially reduce their carbon 
footprints while growing their business and enhancing their brand equity. Mem-
ber companies are better able to embed carbon-related risk and opportunity 
into their long-term business strategies and they are successfully transforming 
themselves into low-carbon pioneers that are changing the business models in 
their sectors.
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« CO2 reduction. 
Business opportunities. Totally connected. »
Olli-Pekka Kallasvuo, President and CEO, Nokia Corporation

« We’ve shown over the last 
10 years that we can reduce 

emissions and do it profitably. »
Dennis Canavan, Executive Director, 

Worldwide Energy Management, Johnson & Johnson 
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The process begins with a consultation between the prospective member 
company, WWF and an independent technical expert. Together, we explore 
what it would entail for your company to be sector-leading in carbon efficiency 
and how your company can go beyond its existing or previously planned 
emission reduction targets. It requires a high-level of ambition on the part of 
your company’s management and commitment throughout the organisation to 
achieve these targets.

Once all parties agree that there is a basis for a successful partnership, an 
agreement is tailored to the specific circumstances and operating sector of 
your company. Reduction targets are set in absolute terms and within a defined 
timeframe. Targets and progress are reviewed on a regular basis and publicly 
communicated. 

This process positions the WWF Climate Savers programme as one of the most 
ambitious and credible climate business engagement programmes in the world. 
Member companies stand out as responsible corporate actors ; a fact typically 
welcomed by stakeholder communities including shareholders and staff. 

What being 
a Climate SaverS 
member entailS
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ENhaNCE braND Equity 

WWF is one of the world’s most trusted conserva-•	
tion brands. Membership in the WWF Climate Savers  
programme demonstrates member companies’ com-
mitment to significant and absolute CO2 reductions 
- a commitment that is validated by WWF. In the cur-
rent media landscape, which is inundated by green 
washing, Climate Savers membership lends credibility  
to companies’ climate communication, ‘cutting through 
the noise’ on climate issues. Not just seen as emission 
reducers, Climate Savers companies position them-
selves as respected leaders towards the low-carbon 
economy of the future. 

Additional positive exposure for your brand is also •	
provided through various Climate Savers publica-
tions and on-line platforms. 

How is your company facing up to the business 
risks posed by climate change ? 

Shareholders, customers, financial analysts and media 
increasingly want clear answers, while climate legislation 
continues to get even tougher in many markets. Climate 
Savers helps you to provide those answers.

The shift to a low-carbon economy will also bring 
opportunities to those companies that recognise them 
and are ready and able to benefit from these changes. 
The business case for Climate Savers has never been 
stronger.

Joining the WWF Climate Savers programme will allow 
your company to :

Leadership benefits of 
the WWf CLimate savers 
programme
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imPrOvE busiNEss PErfOrmaNCE 

Member companies tap into strategic expertise on •	
corporate greenhouse gas reduction strategies 
and carbon accounting both from WWF and from 
other Climate Savers member companies. Insights 
to improve your business performance abound. 
With its global network of specialists on climate 
science, climate policy and energy issues, WWF can 
help you develop business models in line with the 
future low-carbon economy placing your company 
ahead of competition. From climate science, policy 
developments and supply chain emissions through 
to logistical strategies credible green power and 
offsetting options, Climate Savers members improve 
their carbon efficiency while cutting energy costs  
and are often inspired to develop innovative new 
products and services.

imPrOvE risK maNagEmENt

Climate change will cause significant shifts in the •	
markets and sectors where your company operates. 
Part of a Climate Savers strategy is about helping 
your company be better prepared to deal with these 
changes. Reducing your energy consumption, for 
example, can not only reduce your direct and indi-
rect CO2 emissions, it also makes your company less 
dependent on dwindling energy resources and less 
susceptible to fluctuating energy prices.  

Your Climate Savers targets enhance your ‘license to •	
operate’ by positioning your company as a desirable 
long-term partner in the markets where you operate. 
In competitive employment markets, a strong and 
positive brand image can make the difference in at-
tracting the most qualified employees. Membership 
in the Climate Savers programme can contribute to 
your company being perceived as a responsible and 
reliable company to work for.

iNCrEasE NEtWOrKiNg OPPOrtuNitiEs

WWF organises Climate Savers events, both live •	
and on-line, which will allow your company to con-
nect with other global industry leaders and key poli-
cymakers. Various forums exist within the Climate 
Savers programme for sharing best practices and 
cooperating within and across industries.
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« Sustainability, innovation and 
technology will drive opportunity 
in the low carbon economy. »
shane robison, Chief Strategy & Technology Officer, HP
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« When it comes to climate change, 
the time has come for us to do more 

than mind our own business. » 
muhtar Kent, Chairman and CEO, The Coca-Cola Company
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Greenhouse gases are the main 
contributors to climate change - one 
of the most serious problems the world 
is facing today. All of the world’s major 
governments now formally accept that 
temperature rises, caused by green-
house gas emissions, have already  
begun to take effect. If unchecked, 
these changes will prove disastrous 
for people and the planet. The conse-
quences for your business, wherever it 
is located will also be considerable. 

WWF Climate Savers is a unique 
programme which allows innovative, 
values-driven companies to make 
meaningful commitments to reduc-
ing their emissions consistent with 

emission reduction pathways the sci-
entific community is recommending. 
The programme offers clear workable 
management solutions for the target-
setting process. WWF Climate Savers 
members are leading efforts to usher 
in the new clean economy. 

Climate Savers companies have re-
duced their CO2 emissions by over 50 
million tons, to date. In addition to the 
short-term business benefits of ad-
dressing your company’s greenhouse 
gas emissions, there are other com-
pelling reasons to take the lead in the 
transformation of industry towards a 
sustainable future.

Take a look at the leading brands 
that are already Climate Savers 
members. There is clearly a global 
appetite to better understand and 
grasp the new investment patterns 
and enlightened decision-making that 
exemplifies successful members of  
the clean economy.

Climate Savers have destroyed the 
myth that cutting carbon is bad for 
business. They are demonstrating that 
growth and low carbon are not con-
tradictory – they are complementary. 
They are preparing for the challenges 
of a world that requires economic and 
environmental sustainability. 

The WWF ClimaTe SaverS 
programme – Seeing 
The bigger piCTure
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are you ?
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« The low carbon economy : 
it’s time to start building » 
bruno Lafont, Chairman and CEO, Lafarge
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Over the past decade these leading companies with the support of WWF 
have collectively decreased their CO2 emissions by 50 million tons*

* the annual emissions equivalent of a country like Switzerland
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got What it takes 
to be a CLimate saver ? 

For ten years WWF Climate Savers companies have been showing that it is both 
possible and profitable to tackle emissions reductions in practical, forward-looking and 
successful ways.
 
Climate Savers members with the support of WWF are cutting carbon emissions and 
creating competitive advantage; they are generating economic growth and increasing 
shareholder value.

They are proving that climate leadership makes sense for business and for the planet. 
They’re seizing the initiative and leading the transition to the low-carbon economy. 

it’s time to join them.

www.panda.org/climatesavers

Tel: +32 (2) 743-8800

climatesavers@wwfepo.org


