English transcript 2 – 

Swedish TV report in Fandriana, with WWF-project leader Apollinaire Razafimahatratra
Voice over:
It is easy to understand how small peasants in Madagascar have gone under the spotlight on Climate change issues. Some nine (CHECK) millions of Malagasy farmers burn and destroy the jungle in order to create new farm land.

This green bean plant is coming out through ashes. Approximately 80% of the rainforest in Madagascar has been lost and the lemurs are becoming homeless. In terms of carbon emissions, one day of cutting down the rainforests in the world is equivalent to 8 million people flying between New York and London.

Now is the time to halt this. One solution might be REDD (Reduction of Emissions from Deforestation and Degradation of forests), a mechanism through which rich countries and companies will pay for the poorest countries to leave their rainforests standing.

Apollinaire Razafimahatratra, WWF project leader in Fandriana
“The first objective is to halt the destruction of forests; the second objective is to restore those forests that have been degraded, as well as fallows and savannas; and the third objective is to help local communities to switch to agriculture practices that do not harm the forests.”
Erika Bjerstroem, Swedish TV reporter
“These rainforests and their fascinating sounds are just amazing! To protect the rainforests is not only important for the climate but also for all the ecological services they provide us. For example, not long ago, scientists found a substance under the bark of a tree that helps treatments against prostate cancer. And forests are not only a gene bank and a carbon sink but they also prevent soil erosion, store clean water and provide food. All this is worth many billions of Euros.”
In one of the first REDD pilot projects in the world local people are being educated and trained by WWF to find other sources of income and not to rely solely on slash-and-burn agriculture. The airline company Air France is sponsoring the project. This could be seen as marketing but the truth is that if we are going to stop global warming, important initiatives will have to come from business, too – not only from countries. 
