
 

 

Media Release 
 

WWF HONOURS GREEN CHAMPIONS FOR THEIR EFFORTS TO REDUCE 
SINGAPORE’S ECOLOGICAL FOOTPRINT 

 
 
Singapore, 18 May 2012 – A recycling programme for consumers to dispose their phones and other 
electronic wastes, compiling a list of staff “Earth Defenders/Destroyers”, and harnessing youth energy to 
reach out to over 50,000 residents to encourage a  “greener” lifestyle. These were some of the 
initiatives lauded at the Earth Hour 2012 Appreciation and Awards Ceremony organised by World Wide 
Fund for Nature (WWF) Singapore at Marina Bay Sands. 
 
This year’s Earth Hour received the highest level of support since its inception in Singapore in 2009.  
WWF Singapore saw more than 6,000 participants gathered at Ngee Ann City for the Lights Out 
ceremony, and over 400 organisations pledged their support, from switching off their lights to 
proactively engaging staff, customers and other stakeholders in efforts to protect the environment.  
 
The ceremony is also timely with the release of the findings from the 2012 edition of the Living Planet 
Report – the leading biennial survey of the Earth’s health. A WWF publication, the report measures and 
assesses the state of global biodiversity and human demands on nature and is a key vehicle for sharing 
and promoting those concepts to a wide set of audiences.   
 
In the 2012 report, Singapore has been ranked number 12 in the world for its Ecological Footprint. This 
illustrates the demand the country places on global resources by measuring its consumption and waste 
generation.   
 
Ms Elaine Tan, CEO of WWF Singapore said: “If everyone in the world has the same level of consumption 
as the average Singaporean, we would need about 3.5 planets to meet the demands placed on our 
resources. More effort is needed to reduce the pressure Singapore is placing on its own as well as its 
neighbours’ ecosystems. While the government plays a vital role in developing the nation into a 
renewable energy hub, equally critical are corporate action to put in place sustainable business 
practices, along with efforts by individuals and communities to reduce consumption through recycling, 
reducing and re-using.”  
 



 

 

Ms Tan added that the annual Earth Hour Appreciation and Awards Ceremony is a way for WWF 
Singapore to recognise its partners, corporates and organisations that put in remarkable efforts and 
commitment towards saving the planet. 
 
There were five award categories this year (please see attached for details of initiatives and winners): 

 Biggest Step Beyond the Hour 

 Most Embracing Community Outreach Initiative 

 Most Significant “I Will If You Will” Challenge 

 Most Inspiring Staff Engagement Initiative 

 Most Engaging Earth Hour Event 
 
Also  speaking  at  the  event  was  Mr  Tony  Boatman,  CEO,  The  Indela,  a  social  enterprise  that  aims  to  
embed  sustainability  into  the  core  DNA  of  organizations.  Speaking  on  the  current  state  of  our  
environment, and why and how corporations should take the lead in environmental activism, Mr 
Boatman said, “Climate change has already happened, extreme weather events are becoming part of a 
new reality. Dealing with climate change will be the most defining challenge of this century for business 
and government. Those companies that are able to embrace innovation and transformation will be the 
winners in a resource scarce, carbon constrained world.”  
 
Yet another speaker was Mr Kevin Teng, Director of Sustainability, Marina Bay Sands, venue host for the 
Earth Hour 2012 Appreciation and Award Ceremony. Mr Teng shared his company’s implementation of 
sustainable design solutions which led to Marina Bay Sands achieving the Green Mark Gold certification 
from the Building and Construction Authority (BCA).  
 

 



 

 

 
AWARD CATEGORIES AND WINNERS 

 
Biggest Step Beyond the Hour -STARHUB 
 
Only 10 per cent of cell phones replaced worldwide every month are recycled. Furthermore, e-
waste accounts for over 70 per cent of the toxic waste in landfills.  In its pledge to go beyond the hour of 
darkness at its retail shops and Customer Service Centres (CSCs), StarHub launched its electronic waste 
(e-waste) recycling programme for Earth Hour 2012.  Starhub placed e-waste recycling bins at various 
CSCs, including OUB Centre, Plaza Singapura, Tampines Mall, StarHub Green, and the Grid MMS Office at 
*SCAPE.  The programme provides an avenue for customers and visitors to these centres to responsibly 
dispose their e-wastes which include mobile phones, cable modems, laptops and lithium-ion batteries. 
The e-waste recycling bins will remain indefinitely at StarHub’s CSCs to encourage a long-term habit of 
recycling their e-wastes. 
 
As part of its initiative, StarHub promised to plant 30 trees if 3,000kg of e-waste were collected between 
Earth Hour and Earth Day. Although only 300kg was collected, StarHub still planted 30 trees at Sungei 
Buloh Wetlands Reserve. 
 
 

Most Embracing Community Outreach Initiative - PUNGGOL COMMUNITY CLUB YOUTH 

EXECUTIVE COMMITTEE 
 
2,000 youths from Saint Andrew’s Junior College, Damai Secondary, Nanyang Technological University’s 
Earthlink, Singapore Polytechnic, Temasek Polytechnic and Punggol Community Club’s Youth Executive 
Committee were galvanised to participate in the Earth Hour grassroots movement event under the 
Bedok Reservoir-Punggol Division. 
 
The youths visited some 50,000 residents in the Hougang Central and the Punggol Community Club 
region, from 9am to 1pm on 31 March 2012, to share environmental tips and encourage the residents to  
switch off their lights during the Earth Hour at 8.30pm. They encouraged the residents to make a pledge 
to protect the environment. All in all, more than 2,000 pledges were collected.  
 
 

 



 

 

Most Significant “I Will If You Will” Challenge - CARREFOUR SINGAPORE 
 
Carrefour Singapore issued a challenge to its customers that it would donate every dollar collected from 
the sale of its eco-bag to WWF Singapore, if 10,000 customers said NO to plastic bags during the three 
evenings leading up to Earth Hour.  Apart from encouraging consumers to form a regular, responsible 
habit of recycling/bringing their own bag, Carrefour Singapore wanted  to highlight that simple daily 
actions like saying NO to plastic bags can be critical in reducing the impact on the environment.   
 
Carrefour estimated that about 10,200 plastic bags were saved during the challenge period. Almost all 
customers were supportive of the challenge, given that plastic bag usage is a very common element in 
the lifestyle of Singaporeans. 

 

Most Inspiring Staff Engagement Initiative - COLLIERS INTERNATIONAL 
 
Colliers  International  posed  a  challenge  to  its  employees  as  part  of  its  staff  engagement  initiative  for  
Earth Hour.  As a pledge to protect the planet, the initiative will continue until Earth Hour 2013. A key 
element of the initiative was to ensure that not only staff but also other stakeholders were given 
constant gentle reminders on the need to save the Earth.   
 
Each staff received a pledge card which includes their promises of action to save the Earth; these pledge 
cards were then pinned up on the office’s notice board for two weeks. Staff held each other accountable 
to stay committed to their pledges, after which the cards were returned to individuals to put up on their 
workstation walls to serve as a daily reminder. An “Earth” stress ball was also distributed to all staff to 
serve as a reminder to their respective pledges. 
 
The staff  were also encouraged to switch off  their  computers or laptops if  these were going to be left  
idle for more than 30 minutes.  Random checks were conducted and a reminder note was put up at 
stations where this was not done. A list of staff who complied (Earth Defenders) and those who did not 
(Earth Destroyers) was subsequently compiled and included in the internal quarterly newsletter. 
 
Colliers International ensured that all lights in the office were switched off from 12noon to 2pm for two 
weeks leading up to Earth Hour.  In addition, they proactively promoted Earth Hour to their clients via 
emailers, promotional posters at all Colliers-managed sites, and email banners as part of every outgoing 
email. 

 



 

 

 
Most Engaging Earth Hour Event - WEST COAST GROs & NAN HUA HIGH SCHOOL 
 
West Coast GROs and Nan Hua High School successfully organised an Earth Hour 2012 event on 31 
March 2012 at Block 728, West Coast Promenade, Clementi West Street 2. The event, ettended by over 
1,500 residents, reached out to both the public and private estates for the first time. To ensure 
participation, a variety of publicity channels, including social and traditional media as well as face-to-
face soliciting, were utilised.  
  
Event highlights included game booths that promoted “green” messages such as those pertaining to the 
environment and recycling, and educational booths by agencies such as National Environmental Agency, 
National Parks Community in Bloom, and Residents Committees.  
 
In addition, fruits were distributed to residents to promote eating habits that are not only healthy but 
also have a lower carbon footprint.  
 
Participants were involved in the countdown to the “lights out” hour, a night walk with light sticks and 
solar torches, and the human formation of the Earth Hour “60+” logo to signify residents’ commitment 
to go beyond the hour to save the planet. 
  


