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Conservation Partner
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If your company is a respected world-class leader in its market and you are committed to responsible environmental practices you can join the exclusive group of global corporations as a WWF Conservation Partner contributing major funding to sponsor WWF’s global conservation work.
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Corporate Supporter

As a medium to large company with a commitment to environmentally friendly work-related practices you can demonstrate your corporate responsibility by becoming a Corporate Supporter of WWF contributing financial support or gifts-in-kind to WWF to further WWF's work. 

Benefits Package

Both the "Corporate Supporter" and the "Conservation Partner" programmes offer an extensive range of communication and commercial benefits to your company:
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The use of an exclusive tailored logo showing your commitment to the environment

· Advertising rights: including corporate, B2B, press and trade advertising

· Publicity of your support including hyperlinks through WWF websites

· Communication of your support in WWF publications

· Press activity supported by WWF to demonstrate the ongoing relationship

· Preferential access to WWF Licensees for your promotional activities

· The possibility of  attendance at each others high visibility events
The "Conservation Partner" programme includes further exclusive benefits on the above:
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· You join an elite (maximum of twelve Conservation Partners) but influential group of global companies, yet in your chosen product category you will be exclusive gaining precious market advantage

· Communication rights are increased both in scope and territory, including the possibility of product advertising

· You will be assigned a Customer Relationship Manager with the specific objective of maximising the benefits across your network
How do these benefits translate into your commercial business activities?

· Brand reinforcement. By linking your brand with the powerful WWF Panda brand you add value to your company profile and strengthen your brand image

· [image: image6.wmf]Image enhancement. You gain significant public recognition for environmentally sound behaviour. Independent research shows that consumers have high regard for a company that invests in its social and environmental responsibilities
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· Added value to your marketing and communications strategy. Today's philosophy that corporations can achieve marketing and performance objectives from being environmental leaders means a partnership with WWF is a win-win situation

· Loyalty. You acknowledge your corporate responsibility for the environment to your customers, business partners and to your employees - a sound motivator for loyalty and key to maintaining market position
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You make a positive impact on staff motivation

· You raise awareness of conservation issues

· You adhere to high standards of environmental responsibility and good corporate citizenship 

The environmental challenges we face are many but together WWF and your company can help ensure that we 
leave our children a living planet.

If you would like to discuss a Conservation Partnership or a Corporate Supporter relationship between your company and WWF, please contact: 

WWF Armenia 

Communications Department  

7 Ler Kamsar Str., 0019 Yerevan 

Republic of Armenia

Tel: + 374 10 26 04 24 

Fax: + 374 10 26 04 24

URL: www.panda.org/armenia 

E-mail: akhoyetsyan@wwfcaucasus.am
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[image: image8.jpg]“We try to match our
supporters’ interests to WWF’s
priorities, channelling their
donations to where they can
really make a difference.
WWEF’s holistic approach to
conservation requires funding
Jor fieldwork, policy
development, awareness
building, and advocacy. It is our
supporters’ understanding that

Swatch

these are key ingredients for
Adamastor

long-term solutions that enables
WWE to be so effective.”

Mario Fetz, Director of Fundraising and Marketing
WWE International

1 Sweden's Wallenberg Foundation, as part of its donation to
the Conservation Leadership Fund, is supporting WWF’s
conservation work in the eastern Baltic, particularly the
sustainable use of forests.

N

“Quite what we are doing to our environment really
came home to me when | visited Brazil's Atlantic Forest in
1998 to see field conservation in action. WWF's efforts

are an inspiration and deserve our whole-hearted support.”
WWF supporter Lea Koskelo

w

“Visual communication is an obvious common interest of
both WWF and Canon,” said Mr Hajime Katayama, President
of Canon Europa NV, when g the Conservation
Partnership with Dr Claude Martin.

Canon Europa is WWF's first Conservation Partner. A major
element of this support is the digitization of WWF’s picture
library -~ now the WWF-Canon Photolibrary  transforming it
into a state-of-the-art electronic resource that will be crucial
in raising environmental awareness worldwide.

O&M is WWF's latest Conservation Partner — David Ogilvy,
who built the agency, was also one of WWF's founders. By
devising pro bono advertising campaigns, included free of
charge in leading print and TV media around the world, O&M
‘makes a vital contribution to the promotion of WWF and
what it stands for.

a

The Swatch Adamastor watch, on sale around the world
during the United Nations Year of the Ocean, is another
example of a creative collaboration bringing conservation
benefits. For each watch sold, Swatch has donated US$2 to
WWE for the conservation of marine wildlife in East Africa.

“

The 1001: A Nature Trust is a limited-membership group
formed in 1971 by HRH Prince Bernhard of the Netherlands
(ieft). On joining, members confirm their personal
commitment to the environment by making a contribution
of U$525,000 to an endowment fund, the income from
which helps to finance WWF International’s running costs.

The 1001: A Nature Trust
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